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Improovy was getting
impressions and clicks, 

but very little conversions



The Problem

The Solution

Our Growth Team looked at two
integral parts of the conversion
optimization process on Google



The Bidding Strategy & the 

Landing Page.





Improovy were using Manual CPC, an outdated

form of bidding. 



They were going after the wrong customers. 



They were telling Google the wrong thing to
optimise for.




Bidding Strategy: 

We adjust the strategy to
align better with their goals, 
forcing Google to seek out the

most relevant users.



The landing page that users hit, was a little
outdated. 



We revamped the page and made it lightning fast! 



We ensured that the page speed score was high

and helped to improve the quality score in Google
to drive click cost down further. 






Landing Page:



Before Velocity Growth:
Averaging 3.46% conversion rate
Cost per conversion almost $100

The Results

After Velocity Growth:
Conversion rate 14.33% 

(An improvement of 414%)



Cost per conversion: $49.81 
(An improvement of 50.48%)



"We recently started working with Velocity
Growth, and within 2 weeks saw our lead

ratio increase by close to 400% and our cost
per conversion drop 80%. 



Their approach to growth via

experimentation is already making a huge
impact on our business." 



Dane, Improovy




What the Client 
had to Say:



Who We Work With



Our Programs

& more



Do you want to experience business
growth like Dane & his team? 



Get in touch with us today!

Craig Zingerline
craig@velocitygrowth.com

Get In Touch

mailto:craig@velocitygrowth.com

